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Executive Summary 
This study, commissioned by the WOTM Working Group, was aimed to evaluate the 

provision of water safety information provided to aquatic recreational equipment users 

in Auckland at the point-of-sale.  

Data was collected through 84 on-water observations followed by interviews, conducted 

by Maritime Police personnel between 9 October, 2023 and 25 December, 2023. 

Most respondents (n = 51, 60%) had purchased aquatic equipment in the past 12 

months, one-quarter on fishing equipment (n = 25, 28%) and one-fifth a lifejacket (n = 

16, 19%). Almost all (n = 59, 95%) items were purchased new, most from retail shops (n = 

43, 67%) and one-quarter online (n = 16, 25%). Results from this study showed the 

majority (n = 73, 96%) had lifejackets onboard their vessel for all boat users.  

Most respondents (n = 51, 80%) either couldn’t recall or received no safety information 

at the point-of-sale. Of the 13 participants (27%) who did receive information, one-half 

(n = 8, 53%) were provided with hard copy information while the remainder was either 

verbal (n = 5, 39%) or online (n = 1, 8%). 

Based on the findings of this study the following recommendations are proposed: 

• Develop a standard pack of safety information to be delivered at the point-of- 

sale across all retailers to ensure consistent and specific messaging. 

• Develop relationships and processes to ensure information is delivered at point-

of-sale. 

• Explore the use of digital platforms for safety education to reach users who 

prefer online information and/or shopping. 

• Conduct further research to understand gender and craft specific preferences 

and tailor safety campaigns and streamline information accordingly. 

• Investigate the provision of safety information in second-hand transactions to 

ensure the dissemination of accurate and comprehensive safety details. 

Implementing these recommendations will assist in developing appropriate and specific 

water safety awareness and education among aquatic recreational equipment users in 

Auckland, contributing to a safer on-water environment. 
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1. Introduction 
 

Wai Ora Tāmaki Makaurau, Auckland’s Water Safety and Drowning Prevention Strategy, 

led by Strategy and Implementation Manager Bronwyn Coers, works together with 

Drowning Prevention Auckland, Water Safety New Zealand, sector partners, and the 

community to develop and implement a coordinated strategy for water safety and 

drowning prevention in Tāmaki Makaurau/Auckland.  

The group hypothesised that insufficient safety advice and information was provided by 

retailers at point-of-sale of aquatic recreation equipment, offering an opportunity to 

improve safety knowledge with aquatic recreationalists. 

The strategy group engage with the research team at Drowning Prevention Auckland to 

undertake some pilot research with those recreating on or in the water using aquatic 

recreation equipment. 
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2. Methodology 
 

The WOTM Working Group hypothesised that there is little to no water safety 

information being provided from retailers at the point-of-sale. This research captures 

customer experiences from those using recreational equipment out in Auckland waters.  

Participating staff from Maritime Police undertook the research and were asked to 

complete an observation and interview survey to participants recreating in aquatic 

environments.  

Staff capturing this information were asked to use this link via a provided iPad to 

complete the survey: https://survey.alchemer.com/s3/7437847/WOTM-On-Water-

Research-YE24 

The survey was also provided in QR code form for individuals who wished to use their 

personal phones to obtain data (Appendix 1). There were seven questions asking about 

date, venue, and craft type. 

The final questions required a short discussion with craft or aquatic recreational 

equipment users to complete. These questions asked if the participant had purchased 

any aquatic recreation equipment in the last 12 months, and if so, where it was 

purchased and if they had received any safety equipment with it. 

Respondents were then provided with the Drowning Prevention Auckland gift item that 

included floating keychains, dry bags and mobile phone dry bags. 

Data collection occurred between 09/10/2023 and 25/12/2023. 
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3. Results 
 

There were 84 completed interviews with people using craft or aquatic recreational 

equipment. One response was partially completed and therefore deleted from analysis.  

3.1 Activity being undertaken 

Most of the participants (n = 77, 92%) were boating or craft users, two were surfers, two 

were rock-based fishers, and one each of a snorkeler, a fisher, a kite boarder, a paddle 

boarder. One of the ‘other’ category responses should have also been categorised in 

boating/craft.  

 

Figure 2 Activity Undertaken
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3.2 Vessel type 

Three-quarters (n = 61, 79%) were operating a powered craft and one-quarter (n = 16, 

21%) using a non-powered craft. 

 

Figure 3 Vessel Type 

 

One-half (n = 3, 50%) of the non-powered craft were using a kayak, two were using a kite 

board, and one a sailing dinghy. 
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3.3 Length of vessel  

Participants using craft were only selected for their study if their craft was under 6 

metres. In this study, more than one-half (n = 44, 58%) of vessels were over 4 metres.  

 

3.4 Lifejackets onboard 

Most participants (n = 73, 96%) had correctly fitted lifejackets onboard their vessel for all 

boat users.  

 

 

Figure 4 Correctly fitted lifejackets 

 

3.5 Gender 

Over three-quarters (n = 66, 78%) of the participants were male and the remainder 

female (n = 19, 22%). 
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3.6 Acquisition of aquatic recreation equipment in the last 12-months 

Participants were asked about their most recent purchases of aquatic recreational 

equipment.  They were given the opportunity to discuss up to three of their most recent 

purchases in the last 12 months. 

More than one-half of respondents (n = 51, 60%) had purchased at least one piece of 

aquatic equipment in the last 12 months. Twenty-five respondents purchased a second 

item, and three people recalled purchasing a third item. A total of 85 purchases were 

analysed.  

 

 
Figure 5 Types of aquatic equipment purchased in last 12 months 

 

Of the equipment bought, more than one-quarter purchased fishing equipment (n = 

25, 28%), one-fifth purchased lifejackets (n = 16, 19%) and there were 14 boats (16%) 

purchased.  
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3.7 New or second-Hand  

 

Most items were purchased new from a retail shop (n = 43, 67%). New online sales were 

also a significant contributor (n = 16, 25%) while second-hand goods contributed to a 

smaller number of sales (n = 5, 8%).   

 
Figure 6 New, retail store, online or second-hand 

 

3.7 Place of purchase   

 

Burnsco was the most popular retailer with one-third (n = 19, 33%) of respondents 

purchasing items from there. This result may be a result of the predominance of 

fishing equipment purchased in this study.   
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Figure 7 Retail stores 

3.8 Point-of-sale safety messaging 

 

Of the responses provided, most (n = 51, 80%) of participants either were not provided 

with any information or couldn’t remember at the point of sale while one-fifth (n = 13, 

20%) were provided with information. 

 

 
Figure 8 Safety messaging 

Of those who were provided with safety information, one-half (n = 8, 53%) were 

provided with hard copy information while the remainder was either verbal (n = 5, 

33%) or online (n = 1, 7%).  
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 Figure 12 Method of Safety Information Delivery  
  

  

Most information (n = 4, 33%) was about lifejackets with smaller numbers about the 

Boating Code (n = 2, 17%) and  first aid (n = 2, 17%). 

 

Figure 9 Type of safety message provided 

Respondents were asked if there was any information they would have liked to know 

more about. Responses included learner groups, charts, and where to fish. 
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4. Discussion 
Most respondents (92%) identified as boaties or craft users, showcasing an identified 

audience to learn about provision of safety information. The survey's male-dominated 

respondent pool (78%) raises questions about gender representation and potential 

implications for marketing, safety campaigns, and industry outreach. From 2019 – 2023, 

most (82%) of those drowning in New Zealand were male (WSNZ, 2023). Suggesting one 

of the reasons for this may be the overrepresentation of males participating in aquatic 

recreation. Understanding the factors contributing to this gender distribution could 

provide valuable insights and whether safety campaigns and educational materials are 

tailored to reach and resonate with both genders effectively. Addressing potential 

gender-specific preferences or communication styles could enhance the impact of 

safety initiatives and ensure they reach the entire watercraft user demographic. 

The high percentage of respondents reporting sufficient lifejackets on board (96%) 

reflects a positive safety aspect among watercraft users and is higher than the 79% 

recorded in the Maritime New Zealand data (IPSOS, 2023). It suggests a general 

awareness of and adherence to safety regulations, contributing to overall safety on the 

water. However, an interesting point would be to understand if those with lifejackets 

understood the rules and regulations such as the Auckland Navigation Bylaw and if they 

were able to fit these correctly. 

A significant portion of respondents (60%) had purchased aquatic equipment in the last 

12 months, indicating an active market. The focus on fishing equipment (28%), 

lifejackets (19%) and boating craft (16%) a high prevalence of fishermen on trailer sized 

boats show an ongoing opportunity to provide safety advice. The dominance of in-store 

retail shops for equipment purchases (70%) compared to online retail stores (25%) 

highlights the preference of in store purchases of equipment.  

It is concerning that more than two-thirds of respondents (80%) either couldn't 

remember or received no safety information at the point of purchase for their 

equipment. This emphasises a large gap in safety awareness and an opportunity for 

education during the sales process. For those who received safety information, the 
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variety of formats (hard copy, verbal, online referral) indicates a need for standardised 

and effective methods of conveying safety information to customers. The diversity in 

formats for safety information (hard copy, verbal, online referral) indicates a lack of 

standardised methods for conveying crucial safety details to consumers. Standardising 

safety information delivery could ensure that all users receive consistent, 

comprehensive, and easily digestible information, regardless of their preferred format. 

The low percentage of respondents (8%) who received safety information through 

online referral indicates a potential area for growth in online platforms for safety 

education. Exploring the effectiveness of online safety resources and increasing their 

visibility could enhance safety awareness, especially among users who prefer digital 

information. The data on second-hand purchases (23%) suggests a portion of the 

market is open to used equipment. For respondents who purchased equipment 

second-hand, there is an opportunity to investigate whether safety information is less 

commonly provided in these transactions. 

It is not known, and not asked in the survey, whether the safety information provided 

was correct. A recommendation to future research would be to research the accuracy of 

information conveyed to the consumer.  
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5. Conclusion  
In summary, while the data provides valuable insights into watercraft users' behaviours 

and preferences, there are notable areas for improvement in safety education at the 

point of purchase, especially for specific items. Key recommendations include improving 

water safety information at the point of purchase; the information given needs to be 

consistent and accurate; and in a format that is 'memorable' or where customers can 

refer to when they forget. Retailer outlets as the most predominant sales outlet should 

be the prime foci with online sales a second opportunity for engagement.   

Based on the findings of this study the following recommendations are proposed: 

• Develop a standard pack of safety information to be delivered at the point-of- 

sale across all retailers to ensure consistent and specific messaging. 

• Develop relationships and processes to ensure information is delivered at point-

of-sale. 

• Explore the use of digital platforms for safety education to reach users who 

prefer online information and/or shopping. 

• Conduct further research to understand gender and craft specific preferences 

and tailor safety campaigns and streamline information accordingly. 

• Investigate the provision of safety information in second-hand transactions to 

ensure the dissemination of accurate and comprehensive safety details. 

Understanding and addressing these gaps and opportunities could contribute to a safer 

and more informed on-water community.  
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Appendices  
 

Appendix 1: WOTM On Water Survey QR Code 
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Appendix 2: WOTM On Water Survey  
 

WOTM On-Water Research YE24 
 

WOTM On-Water Research YE24 

ID: 35 

1) What is the activity being undertaken?* 

( ) Boating / craft 

( ) Surfing 

( ) Snorkelling / diving 

( ) Swimming (open water) 

( ) Other - Please explain: _________________________________________________ 

ID: 3 

2) What is the vessel type?* 

( ) Powered (A craft powered by some type of engine) 

( ) Non Powered 

ID: 4 

3) If Powerboat: 

( ) Jet boat - Powered craft with shallow draught propelled by a jet of water pumped 

forcefully out below waterline 

( ) Jet ski - Small, jet-propelled machine for 1 -2 people that skims across the water and is 

ridden like a motorbike 

( ) Other Powered craft 

( ) Water Skiing - To be pulled behind a boat while standing on skis so able to skim the 

water. Also being pulled behind a boat while on an inner tube or board 

ID: 5 

4) If Non-Powered: 

( ) Dinghy - Rowing Craft / Non-powered Dinghy - A small boat propelled with oars 

( ) Canoe - A narrow open boat with pointed ends propelled with a paddle. Includes waka 

ama and dragon boating 

( ) Kayak - A narrow, closed boat propelled with a double-bladed paddle 

( ) A small flattish platform or boat, can be inflatable 
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( ) Stand Up Paddleboard - A board that a person stands on while propelling themselves with 

an oar 

( ) Kite Board - A board that uses wind power with a large kite to move 

( ) Sailing Dinghy - A small sail powered boat, usually for racing and crewed by one-two 

people 

( ) Windsurfing Board - Sail powered board that a person stands on 

( ) Wing Board - A board with a foil powered by handheld inflatable wings 

( ) Surfboard - Lying or standing on a board while using a wave to move 

( ) Fixed Keel Boat - A sail powered boat with a keel that doesn’t move or lies all the way 

along the bottom of the boat 

( ) Trailer Sailor - A sail powered boat that can be transported on a trailer. Can have a small 

cabin 

ID: 6 

5) Is this vessel under 4 m? 

 * 

( ) Yes 

( ) No 

ID: 21 

6) Location (Latitude / Longitude)* 

°S: _________________________________________________ 

°E: _________________________________________________ 

ID: 37 

7) Is the interviewee? 

 * 

( ) Male 

( ) Female 

( ) Other 

ID: 25 

8) Are there enough correctly sized PFDs/lifejackets carried for each person? 

 

 [ ] Yes 

[ ] No 

ID: 27 
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9) Have you brought any aquatic recreation equipment in the last 12-months? 

 

[ ] Yes 

[ ] No 

ID: 38 

10) What have you bought? Answer up to three items listing in order of what they use the most often. 

[ ] A trailer launch 

[ ] A sailing dinghy 

[ ] An inflatable dinghy 

[ ] A kayak, canoe, or waka ama 

[ ] A stand-up paddle board 

[ ] A surfboard 

[ ] Snorkelling or dive gear 

[ ] A windsurfer / kite surfer 

[ ] Swimming gear 

[ ] Fishing gear 

[ ] Other - Write In: _________________________________________________ 

ID: 109 

11) Copy of What have you bought? Answer up to three items listing in order of what they use the 

most often. 

[ ] A trailer launch 

[ ] A sailing dinghy 

[ ] An inflatable dinghy 

[ ] A kayak, canoe, or waka ama 

[ ] A stand-up paddle board 

[ ] A surfboard 

[ ] Snorkelling or dive gear 

[ ] A windsurfer / kite surfer 

[ ] Swimming gear 

[ ] Fishing gear 

[ ] Other - Write In: _________________________________________________ 

 

(untitled) 
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ID: 51 

12) The next few questions refer to the most-used item purchased. 

Was it new or second-hand? 

( ) New from a retail shop 

( ) New from online 

( ) Second-hand 

ID: 55 

13) Where did you buy this?  

_________________________________________________ 

ID: 73 

14) At the point of sale, was there any safety messaging given? 

( ) Yes 

( ) No or can't remember 

ID: 84 

15) Did you receive safety information? 

( ) Verbally 

( ) Hard Copy 

( ) Online Referral 

( ) Other 

ID: 95 

16) What safety message/s were you given? 

[ ] Information about how to fit and wear lifejackets 

[ ] General information about the Safer Boating Code 

[ ] Information about the legal requirements for lifejackets 

[ ] Information about safety communication options 

[ ] Information on the SUP safe code 

[ ] Information on kayaking safety 

[ ] Information on checking the weather or water conditions 

[ ] Information about bar crossings 

[ ] Information on safe fishing 

[ ] Other - Write In: _________________________________________________ 

ID: 52 
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17) This set of questions refers to the second most-used item. 

Was it new or second-hand? 

( ) New from a retail shop 

( ) New from online 

( ) Second-hand 

ID: 56 

18) Where did you buy this?  

_________________________________________________ 

ID: 74 

19) At the point of sale, was there any safety messaging given? 

( ) Yes 

( ) No or can't remember 

ID: 85 

20) Did you receive safety information? 

( ) Verbally 

( ) Hard Copy 

( ) Online Referral 

( ) Other 

ID: 96 

21) What safety message/s were you given? 

[ ] Information about how to fit and wear lifejackets 

[ ] General information about the Safer Boating Code 

[ ] Information about the legal requirements for lifejackets 

[ ] Information about safety communication options 

[ ] Information on the SUP safe code 

[ ] Information on kayaking safety 

[ ] Information on checking the weather or water conditions 

[ ] Information about bar crossings 

[ ] Information on safe fishing 

[ ] Other - Write In: _________________________________________________ 

ID: 53 

22) Finally, these questions are for the third most-used item purchased. 

Was it new or second-hand? 

( ) New from a retail shop 
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( ) New from online 

( ) Second-hand 

ID: 65 

23) Where did you buy this?  

_________________________________________________ 

ID: 75 

24) At the point of sale, was there any safety messaging given? 

( ) Yes 

( ) No or can't remember 

ID: 86 

25) Did you receive safety information? 

( ) Verbally 

( ) Hard Copy 

( ) Online Referral 

( ) Other 

ID: 97 

26) What safety message/s were you given? 

[ ] Information about how to fit and wear lifejackets 

[ ] General information about the Safer Boating Code 

[ ] Information about the legal requirements for lifejackets 

[ ] Information about safety communication options 

[ ] Information on the SUP safe code 

[ ] Information on kayaking safety 

[ ] Information on checking the weather or water conditions 

[ ] Information about bar crossings 

[ ] Information on safe fishing 

[ ] Other - Write In: _________________________________________________ 

ID: 57 

27) Finally, is there any information that you would've liked to have known more about? 

_________________________________________________ 

Thank You! 
 

 


